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DETAILED ACTION 



Claim Rejections - 35 USC § 102 



1 . The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 
A person shall be entitled to a patent unless - 

(e) the invention was described in (1 ) an application for patent, published under section 122(b), by 
another filed in the United States before the invention by the applicant for patent or (2) a patent 
granted on an application for patent by another filed in the United States before the invention by the 
applicant for patent, except that an international application filed under the treaty defined in section 
351 (a) shall have the effects for purposes of this subsection of an application filed in the United States 
only if the international application designated the United States and was published under Article 21(2) 
of such treaty in the English language. 

Claims 1-4, 6-8, 12, 13, and 15-19 are rejected under 35 U.S.C. 102(e) as being 
anticipated by Smith (US006557756B1). 

Regarding claim 1, Smith discloses a communications module or "television 
tuning device" that is "able to at least translate an incoming signal into a picture on a 
display" (See Fig. 6, 8B, and 9; column 10 lines 38-49 and column 13 line 63- column 
14 line 2). The communications module is customized for vendors, manufacturers, or 
service providers or "is associated with one or more sponsors" (See column 15 lines 15- 
25) and the communications module is "managed by a party other than a user using the 
television tuning device" (See Fig. 13, Third-party content providers, Banking Partners, 
Retailers via AD engine). The communications module has a power management 
scheme that utilizes a Screensaver in standby mode. The communications module 
performs the method of "detecting a first predetermined condition" (See column 17 lines 
48-53) and "replacing displayed information on the display with advertising information 
in response to the first predetermined condition" (See column 18 lines 20-30). The 
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advertisements or "advertising information" is related to the users demographic 
standings, recent buying patterns, or browsing patterns or "the advertising information 
unrelated to any of the one or more sponsors" (See column 18 lines 27-29). 

Regarding claim 2, "the first predetermined condition comprises elapsing of a 
predetermined length of time without user activity on any input device operatively 
coupled to the television tuning device" (See column 17 lines 42-53). 

Regarding claim 3, "further comprising detecting a second predetermined 
condition" (See column 17 lines 53-56) where inherently the screensaver displaying 
"advertising information" would be replaced with "the displayed information" on the 
display in "response to the second predetermined condition". 

Regarding claim 4, "the second predetermined condition comprises user activity 
on an input device operatively coupled to the television tuning device" (See column 17 
lines 53-56). 

Regarding claim 6, the communications module periodically downloads the 
advertisements from the Internet and inherently "caches" the advertisements so when 
the communications module displays the advertisements it "retrieves the advertising 
information as previously cached" (See column 18 lines 24-30). 

Regarding claim 7, the communications module inherently "caches" the 
advertisements as they are downloaded as discussed in claim 6 above. 

Regarding claim 8, the communications module is connected to the Internet (See 
column 7 lines 12-17) and the advertisements are downloaded from the Internet and 
inherently "cached" as discussed in claims 6 and 7 above (See column 18 lines 20-36). 
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Regarding claim 12, the communications module uses an Internet Explorer 
browser to display a TV picture and advertisements (See Fig. 10A and 10B). The 
advertisements are provided by an AD engine or "provided by an advertiser" (See Fig. 
13, AD engine and Retailer) where inherently the advertisements are written in "a 
predetermined markup language" in order to be displayed within the Internet Explorer 
browser (See column 14 lines 49-55). 

Regarding claim 13, "the predetermined markup language comprises HyperText 
Markup Language (HTML)" (See column 14 lines 49-55). 

Regarding claim 15, the advertisements are targeted advertisements based on 
household's demographic standings, recent buying patterns, or recent browsing patters 
or "selecting the advertising information based on information particular to a user" (See 
column 18 lines 24-30). 

Claim 16 contains the limitations of claims 1 and 6 (wherein the communications 
module is run by software or "machine-readable medium having instructions stored 
thereon", where the software executes the Screensaver (See Fig. 6 and 9)) and is 
analyzed as previously discussed with respect to those claims. 

Claim 17 contains the limitations of claims 12 and 16 and is analyzed as 
previously discussed with respect to those claims. 

Claim 18 contains the limitations of claims 13 and 17 and is analyzed as 
previously discussed with respect to those claims. 

Claim 19 contains the limitations of claims 15 and 16 and is analyzed as 
previously discussed with respect to those claims. 
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Claim Rejections - 35 USC § 103 



2. The following is a quotation of 35 U.S.C. 1 03(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

Claims 5, 20, and 21 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Smith (US006557756B1) in view of Carhart (US006622304B1). 

Claim 5 contains the limitations of claim 1 and is analyzed as previously 
discussed with respect to that claim. However, Smith does not disclose that the 
advertisements "comprises an offering for sale of at least one of a good and a service, 
such that the user is able to immediately purchase the at least one of the good and the 
service". 

Carhart discloses an interactive television system that utilizes the Internet. The 
system is able to offer the user various interactive services, i.e. interactive programming 
and interactive advertising (See Fig. 12C and 12D; column 16 lines 1-22). The 
interactive advertising "comprises an offering for sale of at least one of a good and a 
service, such that the user is able to immediately purchase the at least one of the good 
and the service" (See Fig. 12C, Order Now). Therefore, it would have been obvious to 
one with ordinary skill in the art at the time the invention was made to modify the 
advertisements disclosed by Smith to "offer for sale of at least one of a good and a 
service, such that the user is able to immediately purchase the at least one of the good 
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and the service", as taught by Carhart, in order to provide a more convenient means for 
the user to purchase products and to increase revenues for the advertisers and service 
providers. 

Claim 20 contains the limitations of claims 1 and 16 and is analyzed as 
previously discussed with respect to those claims. However, Smith does not disclose 
that the advertisements are "interactive advertising information" having at least "an 
interactive segment". Furthermore, Smith does not disclose that the communications 
module "detects user input device activity in relation to the interactive segment and 
performs a predetermined action in response to the user input device activity in relation 
to the interactive segment". 

Carhart discloses an interactive television system that utilizes the Internet. The 
system is able to offer the user various interactive services, i.e. interactive programming 
and interactive advertising (See Fig. 12C and 12D; column 16 lines 1-22). The 
interactive advertising or "interactive advertising information" has at least "an interactive 
segment" (See Fig. 12C, Order Now, More Info, Sweepstakes). Furthermore, the 
system providing the interactive advertising inherently "detects user input device activity 
in relation to the interactive segment and performs a predetermined action in response 
to the user input device activity in relation to the interactive segment" in order to fulfill 
the users requests/commands (See Fig. 12C and 12D). Therefore, it would have been 
obvious to one with ordinary skill in the art at the time the invention was made to modify 
the advertisements disclosed by Smith to be "interactive advertising information having 
at least an interactive segment" and to modify the communications module and software 
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therein disclosed by Smith to "detect user input device activity in relation to the 
interactive segment and performs a predetermined action in response to the user input 
device activity in relation to the interactive segment", as taught by Carhart, in order to 
enhance the users experience of using the system. 

Regarding claim 21, inherently the system displays a "second advertising 
information on the display" when the user selects "More Info" on the interactive 
advertisement (See Carhart Fig. 12C, More Info). 

Claims 9-1 1 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Smith (US006557756B1 ) in view of Carhart (US006622304B1 ) and Sposato 
(US005781228A). 

Claim 9 contains the limitations of claim 1 and is analyzed as previously 
discussed with respect to that claim. However, Smith does not disclose that (1 ) the 
advertisements are interactive advertisements having at least "an interactive segment" 
and that the communications module "detects user input device activity in relation to the 
interactive segment and performs a predetermined action in response to the user input 
device activity in relation specifically to the interactive segment". Furthermore, Smith 
does not disclose that (2) the advertisements have at least "an exit segment" where the 
communications module would "detect user input device activity in relation to the exit 
segment". 

(1) Carhart discloses an interactive television system that utilizes the Internet. 
The system is able to offer the user various interactive services, i.e. interactive 
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programming and interactive advertising (See Fig. 12C and 12D; column 16 lines 1-22). 
The interactive advertising has at least "an interactive segment" (See Fig. 12C, Order 
Now, More Info, Sweepstakes). Furthermore, the system providing the interactive 
advertising inherently "detects user input device activity in relation to the interactive 
segment and performs a predetermined action in response to the user input device 
activity in relation specifically to the interactive segment" in order to fulfill the users 
requests/commands (See Fig. 12C and 12D). 

(2) Sposato discloses an interactive television system that is able to display 
intervening informational segments during an interactive program. The intervening 
informational segments have an exit button that allows the user to return to the 
interactive program (See Fig. 4C; column 13 lines 30-41). Inherently, the system 
providing the intervening informational segments "detects user input device activity in 
relation to the exit segment" in order to fulfill the users request/command (See Fig. 4C). 

Therefore, it would have been obvious to one with ordinary skill in the art at the 
time the invention was made to modify the advertisements disclosed by Smith to have 
"at least an interactive segment and an exit segment" and to modify the communications 
module disclosed by Smith to "detect user input device activity in relation to the 
interactive segment and the exit segment and performs a predetermined action in 
response to the user input device activity in relation specifically to the interactive 
segment", as taught by Carhart and Sposato, in order to enhance the users experience 
of using the system and to increase the convenience to the user. 
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Regarding claim 10, the system "replaces the advertising information with the 
displayed information on the display in response to the user input device activity in 
relation specifically to the exit segment" as taught by Sposato (See Sposato column 13 
lines 30-41). 

Regarding claim 1 1 , inherently the system displays a "second advertising 
information on the display" when the user selects "More Info" on the interactive 
advertisement (See Carhart Fig. 12C, More Info). 

Claims 14 and 22 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Smith (US006557756B1 ) in view of Alexander et al . (US0061 77931 B1 ). 

Claim 14 contains the limitations of claim 1 and is analyzed as previously 
discussed with respect to that claim. Furthermore, the "displayed information on the 
display comprises a tuned-to television channel" (See Smith Fig. 10A and 10B; column 
17 lines 23-33). However, Smith does not disclose "replacing the displayed information 
on the display with the advertising information comprises tuning to a different television 
channel related to the advertising information being displayed". 

Alexander et al. (Alexander) discloses a television system where the television 
can automatically tune to a particular advertising channel at the time during the 
broadcast of a television program during which an advertisement is scheduled to occur 
or "replacing the displayed information on the display with the advertising information 
comprises tuning to a different television channel related to the advertising information 
being displayed" (See column 32 line 61 - column 33 line 9). Therefore, it would have 
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been obvious to one with ordinary skill in the art at the time the invention was made to 
modify the communications module disclosed by Smith to "replace the displayed 
information on the display with the advertising information comprises tuning to a 
different television channel related to the advertising information being displayed", as 
taught by Alexander, in order to provide alternative means of delivering advertisements 
to the communications module thereby efficiently utilizing the available bandwidth of the 
communications network. 

Claim 22 contains the limitations of claims 1, 14, and 16 (wherein the 
advertisements are displayed within a Screensaver by "tuning to a television channel", 
as taught by Alexander) and is analyzed as previously discussed with respect to those 
claims. Furthermore, the advertisements are displayed on the display (See Smith Fig. 
10A), where the advertisements are from the advertising channel or "television channel" 
or "displaying advertising information on the display in conjunction with the television 
channel to which has been tuned", as taught by Alexander. 



3. The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure. Please take note of Gerszberg et al. (US006084583A) for their 
similar method of an advertising screen saver. 



Conclusion 
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Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Joseph G Ustaris whose telephone number is 703-305- 
0377. The examiner can normally be reached on M-F 7:30-5PM; Alternate Fridays off. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Andrew I Faile can be reached on 703-305-4380. The fax phone number for 
the organization where this application or proceeding is assigned is 703-872-9306. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 
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